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Media Advertising Rates & Units

New York Times Unit Size Contract % Broadsheet
Advertising Special Size Number of Column Page (126
Units Columns Width Depth Inches Column Inches)
6 X 21 (full page) 6 11.55" 21" 126.0 100.0%
6X18 6 11.55" 18" 108.0 85.7
6X14 6 11.55" 14" 84.0 66.7

6 X 10.5 (half-page horizontal) 6 11.55" 10.5" 63.0 50.0
6X7 6 11.55" 7" 42.0 33.3

6 X5.25 6 11.55" 5.25" 31.5 25.0
5X21 5 9.6" 21" 105.0 83.3
5X15.75 5 9.6" 15.75" 78.75 62.5
5X14 5 9.6" 14" 70.0 55.6
5X10.5 5 9.6" 10.5" 52.5 41.7
5X7 5 9.6" 7" 35.0 27.8
4X21 4 7.65" 21" 84.0 66.7
4X18 4 7.65" 18" 72.0 57.1

4 X 15.75 4 7.65" 15.75" 63.0 50.0
4X14 4 7.65" 14" 56.0 44.4

4 X 10.5 4 7.65" 10.5" 42.0 33.3
4X7 4 7.65" 7" 28.0 22.2
4X5.25 4 7.65" 5.25" 21.0 16.7

3 X 21 (half-page vertical) 3 5.7" 21" 63.0 50.0
3X18 3 5.7" 18" 54.0 42.9
3X15.75 3 5.7" 15.75" 47.25 37.5
3X14 3 5.7" 14" 42.0 333

3 X 10.5 (quarter page) 3 5.7" 10.5" 31.5 25.0
3X7 3 5.7" 7" 21.0 16.7
3X5.25 3 5.7" 5.25" 15.75 12.5
2X21 2 3.75" 21" 42.0 33.3
2X18 2 3.75" 18" 36.0 28.6
2X15.75 2 3.75" 15.75" 31.5 25.0
2X14 2 3.75" 14" 28.0 22.2
2X10.5 2 3.75" 10.5" 21.0 16.7
2X7 2 3.75" 7" 14.0 11.1
2X5.25 2 3.75" 5.25" 10.5 8.3
2X3.5 2 3.75" 3.5" 7.0 5.6
2X3 2 3.75" 3" 6.0 4.8
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New York Times Advertising Units | conTINUED

New York Times - Unit Siz@ ——————— Contract % Broadsheet
Advertising Special Size Number of Column Page (126
Units Discount Columns Width Depth Inches Column Inches)
2X2 2 3.75" 2" 4.0 3.2

1X21 1 1.8" 21" 21.0 16.7
1X18 1 1.8" 18" 18.0 14.3
1X15.75 1 1.8" 15.75" 15.75 12.5
1X14 1 1.8" 14" 14.0 11.1
1X10.5 1 1.8" 10.5" 10.5 8.3

1X7 1 1.8" s 7.0 5.6
1X5.25 1 1.8" 5.25" 5.25 4.2
1X3.5 1 1.8" 3.5" 3.5 2.8

1X3 1 1.8" 3" 3.0 2.4

1X2 1 1.8" 2" 2.0 2.0
1X1.5 1 1.8" 1.5" 1.5 1.5

1X1 1 1.8" 1" 1.0 1.0
13X21 13 23.75" 21" 273.0 —

13X 18 13 23.75" 18" 234.0 —

13X 14 13 23.75" 14" 182.0 —

13X 10.5 13 23.75" 10.5" 136.5 —

11 X21 11 19.85" 21" 231.0 —

Column inch rates apply to New York Times advertising units contained on this page. All other size units will be charged 10% above the
column inch rate.

Minimum ROP Depth Requirement

Columns Depth NYT Unit Number

6 7" 6x7

5 7" 5x7

4 5.25" 4 x5.25

3 5.25" 3x5.25

2 2" 2x2

1 1" 1x1
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Media ROP Rates

Column Inch Rate

Nationwide Nationwide
Weekday Sunday
Open $1,059.00 $1,285.00
3 page / 378 column inches 984.00 1,187.00
5 pages / 630 column inches 979.00 1,169.00
10 pages / 1,260 column inches 943.00 1,140.00
20 pages / 2,520 column inches 921.00 1,099.00
40 pages / 5,040 column inches 886.00 1,076.00
75 pages / 9,450 column inches 862.00 1,041.00
100 pages / 12,600 column inches 845.00 1,014.00

Media includes: magazine, newspaper, broadcast and cable media advertisers.
Daily Nationwide distribution available in Main News, Business and Circuits.
Sunday advertisements run in Main News, Money and Business, Sunday Review, Arts & Leisure.

Column Inch Rate
Weekday Sunday

New York Regional Distribution

Open $956.00 $1,152.00
3 page / 378 column inches 886.00 1,065.00
5 pages / 630 column inches 873.00 1,054.00
10 pages / 1,260 column inches 845.00 1,024.00
20 pages / 2,520 column inches 827.00 996.00
40 pages / 5,040 column inches 798.00 956.00
75 pages / 9,450 column inches 782.00 943.00
100 pages / 12,600 column inches 758.00 914.00

Daily New York regional distribution available in New York, Sports and themed sections.
Sunday New York regional distribution available in Metropolitan and Sports.

4 The New York Times MED 2012
]



Position & Premium Charges

Back pages (reserved)

Add $8,900

Main News, selected pages

Add $156 per column in.

Color Premiums

N.Y. N.Y.

Regional Regional Nationwide Nationwide

Weekday Sunday Weekday Sunday
1/2 page to full page* $31,500 $36,100 $36,100 $41,200
Less than 1/2 page 21,900 25,300 25,300 28,900

To calculate cost of space, add color premium to regular contract rate.
Special pre-press and on-press production work will receive an additional charge. Contact your account manager for details.

Color premiums are set to reflect a 3% missed color variance. Missed color in excess of 3% of the press run will be credited accordingly.

* Full pages only in many sections. Contact your account manager for further information.

Note: Premiums apply to all available color ad size units.
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